Looking Local – Newsletter June 2009 
New Looking Local website unveiled 
Looking Local is pleased to announce the launch of its new website, which is better designed than before and has a wealth of useful information. Including a raft of new statistics on the digital divide, business case breakdowns by sector (housing, emergency service, local authority, health) and a the ability to tour the service and see it work on the Wii. 
www.lookinglocal.gov.uk/site/   

Baroness Andrews praises Looking Local 
At the recent Digital Inclusion conference, Baroness Andrews – Parliamentary Under Secretary of State, CLG – lauded the work of Looking Local in reaching out to those people unengaged with the Internet and PCs: 

“Looking Local is a real achievement - and a real initiative that can help to cross the digital divide - usable, practical and familiar. And it teaches an invaluable lesson; that the technologies and training that is provided must start from where people are and where they want to get to… For people who do not want a 3 gigabyte monster computer with Power point and Excel - when all they want to do is contact their GP or email their grandchildren.”

To read more on this go to our website: http://lookinglocal.gov.uk/site/news/2009-04-29-inclusion.html 
Virgin Interactive Advertising:

A campaign of interactive banners will go live on the Virgin platform as of June 1st promoting the Looking Local service, primarily from a Jobs and Travel perspective. These areas were chosen as they are available nationally and have broad appeal, our in-house designer created a range of banners with eye catching messages. We hope this will bring increased traffic, and based on the response we shall develop further campaigns. 

Promoting the Wii on DiTV and beyond:

Tunbridge Wells is the first Looking Local site to include the 'How to access this service using the Wii' on their news page. Supported by Looking Local to get this live, it’s a great idea to let their users know all of their access channels and how to use them. 

www.digitv.gov.uk/digitv/cds/TunbridgeWellsBC/Netgem/screen.html?id=82102   
Infact we urge all of you to add to your website contact us pages how to find your services on the Looking Local channels, as well as on all literature possible. Birmingham have seen good usage results by adding a message to their call centre holding tape, telling people that they can access services on DiTV and mobile and the pathways. 

Only by letting people know where the services are and how to access them, will they come to use them. Pathways can be found here: http://www.lookinglocal.gov.uk/site/tour/  
New Recruits: 

We are pleased to announce that Bristol, South Yorkshire Police, Wherry Housing, Gloucester City Homes, North Lincolnshire and the welsh authorities of Torfaen, Merthyr Tydfil, Caerphilly and Blaenau Gwent have all recently signed up and will be launching services on Looking Local in the next few weeks.

Usage and Top Sites:
· Usage of Looking Local over the past two months continues to be impressive, with 1.5 million hits and 100,000 sessions per month.  
· With information on swine flu added to Looking Local at the end of April, we have had 25,000 hits on this useful information during May

· Top performing sites this months include: Birmingham, Kirklees Intouch, Leeds and Dudley
· With jobs from Jobcentre Plus continuing to be a massive draw to citizens accounting for nearly 1million hits
Changes to the Sky Access Path:
Just a reminder that of July 1st, Looking Local will be available via the following simple pathway on Sky: ‘Press Interactive, select TV Keys and type LOCAL (56225)’ 

The existing route into your service on SKY Active remains unchanged for now but will be taken down on 1st July. We hope this gives you time to address your marketing and communications, telling your customers where and how they will be able to access your services on SKY.
If you would like any advice or support with marketing your services please get in contact with us. 
